
How to Use Antanaclasis in Headlines Effectively: A Headline that Headlines Itself

Description

Antanaclasis is a rhetorical device that can elevate your copywriting game, particularly when it comes
to crafting compelling headlines. This device involves the repetition of a word or phrase, but with a
different meaning each time it appears. It’s a clever way to play with language that can create intrigue
and capture attention. Let’s dive deeper into how you can harness this technique to make your
headlines stand out.

What is Antanaclasis?

Antanaclasis is derived from the Greek word meaning “to strike against.” It essentially refers to the
repetition of a word in a sentence or phrase, where the word takes on a different meaning in each
instance. This duality not only adds a layer of complexity but also engages the reader’s mind,
prompting them to think more deeply about the message being conveyed.

Example of Antanaclasis

A classic example of antanaclasis can be found in the phrase, “Time flies like an arrow; fruit flies like a
banana.” Here, the word “flies” is used in two different contexts, creating a humorous twist that
captures attention. In a marketing context, a headline such as “The best part of waking up is Folgers in
your cup” plays on the word “part,” suggesting both a component of the coffee and the enjoyment
derived from it.

How to Use Antanaclasis in Headlines

1. Create Intrigue: Use antanaclasis to pique curiosity. A headline like “Bark less, bite more: The
dog training secrets you need” not only grabs attention but also hints at the transformative
journey of dog training.

2. Convey Dual Meanings: Craft headlines that allow readers to interpret them in multiple ways.
For instance, “Save your money, save your life” can imply both financial savings and the
importance of making wise choices for a healthy life.

3. Enhance Memorability: Repetition can make your message stick. A headline such as “You’ll
love our love for quality” reinforces the brand’s commitment to quality while playing on the word
“love.”

4. Invoke Emotion: Use emotional resonance to connect with your audience. A headline like “Work
hard, play harder: Why balance is key” uses the repetition of “hard” to emphasise the importance
of both effort and enjoyment in life.

How Not to Use Antanaclasis in Headlines
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1. Avoid Confusion: While cleverness is key, clarity should never be sacrificed. A headline that
reads “The light of your life is a light bulb” may confuse readers rather than entice them. Ensure
that the meanings are distinct enough to avoid ambiguity.

2. Steer Clear of Clichés: Overusing common phrases can dilute the impact of antanaclasis.
Phrases like “Time will tell” have become so ubiquitous that they lose their punch. Instead, strive
for originality.

3. Don’t Overcomplicate: Simplicity is often more effective. A convoluted headline such as “The
future of the future is now” can come off as pretentious rather than insightful. Keep your
headlines straightforward yet engaging.

4. Limit Repetition: While repetition is a hallmark of antanaclasis, excessive use can lead to
monotony. A headline like “Get your fit on and fit into fitness” may feel forced and tiresome. Aim
for a balance that feels natural.

By incorporating antanaclasis thoughtfully, you can craft headlines that not only attract attention but
also resonate with your audience on multiple levels. This rhetorical device, when used effectively, can
transform ordinary headlines into memorable calls to action.
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