
How to Use Antimetabole in Headlines, and Headlines in Antimetabole

Description

What is Antimetabole?

Antimetabole is a rhetorical device that involves the repetition of words in reverse order. This clever
twist not only enhances the rhythm of a phrase but also embeds a deeper meaning, making it
particularly effective in copywriting. It’s like a verbal boomerang; what you throw out comes back to
you, but with a fresh perspective.

Example of Antimetabole

One of the most famous examples comes from John F. Kennedy: “Ask not what your country can do
for you—ask what you can do for your country.” Here, the structure flips, creating a memorable and
impactful statement. This technique draws attention and encourages the reader to reflect on the
message, making it ideal for headlines that aim to provoke thought or action.

How to Use Antimetabole in Headlines

1. Create a Memorable Hook

When crafting headlines, the goal is to capture attention immediately. Antimetabole can serve as a
powerful hook. For instance, a headline like “Think Big, Act Small” not only piques curiosity but also
suggests a nuanced approach to success. This structure is catchy and easy to remember, which is
essential in a world overflowing with information.

2. Evoke Emotion

Antimetabole can evoke strong emotional responses by juxtaposing contrasting ideas. Consider a
headline such as “Live to Love, Love to Live.” This not only creates a rhythmic flow but also elicits
feelings of warmth and connection. By playing with opposites, you can tap into the reader’s emotions,
making your message resonate on a deeper level.

3. Encourage Action

Using antimetabole can also inspire action. A headline like “Save Time, Time Saves You” suggests a
reciprocal relationship between the reader’s actions and their outcomes. This not only informs but
motivates, prompting the reader to engage further with the content.

How Not to Use Antimetabole in Headlines
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1. Overcomplicate the Message

While antimetabole can enhance clarity, it can also muddle the message if used excessively or
incorrectly. Avoid convoluted phrases that require the reader to pause and decipher the meaning. For
example, “Buy More, More for Your Money” is clunky and lacks impact. Simplicity is key; the beauty of
antimetabole lies in its elegance, not its complexity.

2. Force the Structure

Another pitfall is forcing antimetabole where it doesn’t fit naturally. If the phrase feels contrived or
awkward, it will likely turn off your audience. A headline like “Eat Healthy, Healthy is What You Eat”
feels forced and loses its persuasive power. Always prioritise authenticity; if the structure doesn’t flow,
it’s better to abandon it.

3. Neglect Your Audience

Finally, remember that your audience should always be at the forefront of your copywriting strategy.
Using antimetabole without considering your readers’ preferences can lead to disconnection. A
headline like “Wealth is Health, Health is Wealth” might resonate with some but could alienate others.
Tailor your use of this device to your target demographic for maximum effectiveness.

By understanding how to wield antimetabole skillfully, you can elevate your headlines from the
mundane to the memorable, ensuring that your message not only reaches your audience but also
leaves a lasting impression.
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