
How to Use Your Imagination to Make Ideas Dance in Headlines Effectively

Description

What is Anthropomorphism?

Anthropomorphism is the delightful rhetorical device that attributes human traits, emotions, or
intentions to non-human entities. This can apply to animals, inanimate objects, or even abstract
concepts. By infusing human characteristics into the non-human, we create a relatable connection that
can evoke emotions and engage audiences.

Example of Anthropomorphism

Consider the classic example of the cheerful sun in a children’s story, beaming down on the world with
a smile. This personification makes the sun appear friendly and approachable, transforming a mere
celestial body into a character with whom children can relate.

How to Use Anthropomorphism in Headlines

Using anthropomorphism in headlines can be a powerful way to grab attention and create a
memorable impression. Here’s how to do it effectively:

1. Create Relatable Characters

When crafting your headline, think about how you can turn an abstract concept or product into a
character. For instance, instead of saying, “Our software increases productivity,” you could say, “Let
Productivity Genie Work Its Magic for You!” This transforms the software into a helpful character,
making the benefit more tangible.

2. Evoke Emotions

Anthropomorphism can evoke emotions that resonate with your audience. A headline like “Your Car
Deserves a Spa Day!” suggests care and luxury, appealing to the reader’s desire to pamper their
vehicle. This emotional connection can lead to greater engagement.

3. Simplify Complex Ideas

Use anthropomorphism to simplify complex ideas. For example, “Let Your Ideas Soar with Our
Creative Cloud!” gives life to an abstract concept—creativity—by suggesting it can take flight, making it
easier for readers to grasp the essence of your offering.
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How Not to Use Anthropomorphism in Headlines

While anthropomorphism can be engaging, misuse can lead to confusion or dilute your message. Here
are some pitfalls to avoid:

1. Overcomplicating the Message

Avoid convoluted headlines that stretch anthropomorphism too far. A headline like “The Reluctant
Laptop Sighs Under the Weight of Your Workload” may confuse readers rather than intrigue them.
Keep it clear and relatable; the anthropomorphic element should enhance, not obscure, your message.

2. Being Inauthentic

Using anthropomorphism should feel natural and authentic. If your brand is serious or technical, forcing
a playful anthropomorphic angle may come across as disingenuous. For instance, “Our Financial
Services Are Your Trusty Sidekick!” may not resonate with an audience seeking professionalism and
reliability.

3. Neglecting the Core Benefit

Don’t let the anthropomorphic element overshadow the core benefit of your product or service. A
headline like “The Sleepy Couch Awaits Your Comfort” might be charming, but if it doesn’t convey what
the couch offers in terms of comfort or style, it misses the mark. Always anchor your anthropomorphic
headline to the primary value proposition.

By understanding and applying anthropomorphism thoughtfully, copywriters can create headlines that
not only attract attention but also foster a deeper emotional connection with their audience.
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