
Auxesis

Description

Auxesis is a rhetorical device that involves the amplification of a statement or idea, enhancing its
significance or impact. It derives from the Greek word “auxein,” meaning “to increase.” This device is
often employed to elevate the importance of a subject, making it more persuasive and memorable. In
essence, auxesis transforms the ordinary into the extraordinary, prompting the audience to perceive
the message with greater urgency or relevance.

Example of Auxesis

Consider the phrase, “I’ve had a bad day.” This can be amplified to, “Today has been a catastrophic
series of unfortunate events that would make even Job question his luck.” Here, the use of hyperbolic
language elevates the original statement, evoking a stronger emotional response from the audience.
The transformation from a simple complaint to a dramatic narrative illustrates how auxesis can
enhance the weight of an expression.

Famous Quotes Using Auxesis

1. “Give me liberty, or give me death!” – Patrick Henry

In this famous declaration, Henry employs auxesis by presenting two extreme outcomes—liberty and
death. By framing the choice in such stark terms, he amplifies the stakes of the situation, compelling
his audience to grasp the urgency of the fight for freedom. The escalation from a desire for liberty to
the ultimate sacrifice of death serves to galvanise listeners, making them more likely to rally behind his
cause.

2. “The only thing we have to fear is fear itself.” – Franklin D. Roosevelt

Roosevelt’s statement exemplifies auxesis by magnifying the concept of fear. Rather than merely
stating that fear is a concern, he elevates it to the singular obstacle preventing progress. This
amplification highlights the irrationality of fear, encouraging the audience to confront and overcome it.
By framing fear as the primary adversary, Roosevelt effectively motivates his listeners to act against
the larger issues at hand.

3. “I am not an animal! I am a human being!” – John Merrick in The Elephant Man

In this poignant line, Merrick’s declaration serves as a powerful example of auxesis. The contrast
between being an “animal” and a “human being” amplifies his plea for dignity and recognition. By
elevating his identity from a mere physical presence to a being deserving of respect, Merrick’s words
resonate deeply, evoking empathy and challenging societal perceptions of worth.
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How to Use Auxesis in Business

In the world of business, auxesis can be a formidable tool for persuasion and branding. Here are a few
strategies for effective use:

1. Elevate Your Brand Message

When crafting marketing messages, consider amplifying the benefits of your product or service.
Instead of saying, “Our software is user-friendly,” you might say, “Our revolutionary software
transforms the way you work, empowering you to achieve unprecedented productivity with ease.” This
approach not only highlights the product’s advantages but also creates an emotional connection with
potential customers.

2. Create Compelling Narratives

Utilising auxesis in storytelling can enhance your business presentations and pitches. For instance,
rather than simply stating, “We increased sales last quarter,” you could say, “In the last quarter, we
experienced a meteoric rise in sales, shattering previous records and redefining our market presence.”
This amplification not only informs but also excites the audience, making your achievements feel
monumental.

3. Inspire Action

In motivational speeches or team meetings, auxesis can be used to inspire and energise your team.
Instead of saying, “We need to work harder,” try, “Together, we have the potential to achieve greatness
beyond our wildest dreams, transforming challenges into triumphs.” Such language elevates the sense
of purpose and urgency, galvanising your team towards collective goals.

How Not to Use Auxesis in Business

While auxesis can be a powerful tool, misuse can lead to confusion or alienation. Here are some
pitfalls to avoid:

1. Overdoing It

Excessive amplification can come across as insincere or exaggerated. For example, claiming, “Our
product will change your life in ways you can’t even imagine!” may lead to scepticism rather than
intrigue. Striking a balance between enthusiasm and authenticity is crucial; too much embellishment
can undermine credibility.

2. Losing Clarity

In an effort to amplify a message, clarity can often be sacrificed. If a statement becomes convoluted, it
risks losing its impact. For instance, saying, “Our innovative solutions are designed to catalyse an
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unparalleled evolution in operational efficiency,” may confuse rather than clarify. Ensure that your
amplified statements remain accessible and easily understood.

3. Misalignment with Brand Voice

Using auxesis that doesn’t align with your brand’s voice can create dissonance. A luxury brand might
employ sophisticated language, while a casual, youthful brand may benefit from a more laid-back
approach. If the amplification feels forced or inconsistent with your identity, it can alienate your
audience instead of engaging them.

By understanding and applying auxesis thoughtfully, businesses can enhance their communication,
inspire action, and create lasting impressions. However, it is essential to wield this rhetorical device
with care, ensuring that the amplification serves to clarify and elevate rather than confuse or mislead.
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