
Cliché

Description

Clichés are a fascinating rhetorical device that often straddle the line between familiarity and fatigue.
They are phrases or expressions that have been overused to the point of losing their original impact
and meaning. While they can serve as shorthand for complex ideas, their reliance can also lead to a
lack of originality in communication.

Definition of Cliché

A cliché is a phrase or idea that has been used so frequently that it has become predictable and
unoriginal. The term originates from the French word for a printing plate, which reproduces the same
image repeatedly. In rhetoric, clichés can dilute the potency of an argument or narrative, transforming
what could be a compelling statement into a mere echo of past sentiments.

Example of a Cliché

Consider the phrase, “time heals all wounds.” This expression is often invoked to comfort someone in
distress, suggesting that emotional pain will diminish over time. While the sentiment may hold some
truth, its overuse can render it ineffective. Instead of providing genuine solace, it risks sounding trite
and dismissive.

Famous Quotes That Use Clichés

1. “All’s fair in love and war.”

This phrase suggests that any action is permissible in the pursuit of love or during conflict. Its usage in
literature and conversation often serves to justify questionable behaviour. While it captures a certain
raw truth about human nature, its familiarity can lead to a lack of critical engagement with the ethical
implications of the actions it describes.

2. “The early bird catches the worm.”

This cliché promotes the idea that those who act promptly will reap the rewards. Its effectiveness lies in
its simplicity, making it easy to remember and share. However, the danger lies in its potential to
oversimplify complex situations, ignoring the nuances that may affect outcomes. In business, it can
encourage a culture of haste over thoughtful decision-making.

3. “What doesn’t kill you makes you stronger.”

This phrase implies that adversity builds resilience. While it resonates with many who have faced
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challenges, its overuse can diminish the gravity of genuine struggle. It risks trivialising the experiences
of those who suffer, reducing profound challenges to mere platitudes. In a business context, it can be
used to motivate teams but should be approached with sensitivity.

How to Use Clichés in Business

Clichés can serve a purpose in business communication when used judiciously. They can create a
sense of camaraderie and shared understanding among team members. For instance, using phrases
like “think outside the box” can encourage creativity while fostering an inclusive atmosphere. When
employed sparingly, clichés can act as a bridge, connecting ideas in a way that is instantly
recognisable.

1. Reinforcing Company Culture

Incorporating well-known clichés into company slogans or mission statements can reinforce corporate
culture. For example, a company that values teamwork might use “there’s no ‘I’ in team” to emphasise
collaboration. This can resonate with employees, creating a sense of belonging and shared purpose.

2. Motivational Speeches

Clichés can be effective in motivational speeches if they are tied to relatable experiences. Phrases like
“every cloud has a silver lining” can inspire optimism during challenging times. However, the speaker
should ensure that they provide context and depth to avoid sounding insincere.

How Not to Use Clichés in Business

While clichés can be useful, their overreliance can lead to a lack of authenticity and engagement. Here
are some pitfalls to avoid:

1. Overuse in Presentations

Using clichés excessively in presentations can undermine the speaker’s credibility. Audiences may
tune out if they feel they are hearing the same tired phrases. Instead, strive for originality and
specificity to maintain engagement and convey genuine insights.

2. Avoiding Depth of Meaning

Relying on clichés can prevent deeper exploration of ideas. For instance, stating “we need to take it to
the next level” may sound motivational, but it lacks clarity. Instead of using vague expressions,
articulate specific goals and strategies to foster understanding and commitment among team members.

3. Ignoring Audience Sensitivity

Clichés can sometimes trivialise serious issues. For example, using “it is what it is” in discussions
about layoffs or restructuring can come across as dismissive. It’s crucial to approach sensitive topics
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with care and empathy, opting for language that acknowledges the gravity of the situation.

In summary, clichés are a double-edged sword in communication. While they can simplify complex
ideas and foster connection, their overuse can lead to disengagement and a lack of authenticity.
Careful consideration of their application can enhance clarity and resonance in business
communication.
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