
Conduplicatio

Description

In the vast realm of rhetoric, where language is wielded like a finely honed sword, the device known as
“conduplicatio” stands out as a particularly effective technique. The art of repetition, when executed
with finesse, can elevate discourse, persuade audiences, and reinforce ideas with a subtle yet powerful
grace. But what exactly is conduplicatio, and how can it be harnessed in the world of business?

Defining Conduplicatio

Conduplicatio is a rhetorical device that involves the repetition of a word or phrase, often at the
beginning of successive clauses or sentences. Unlike anaphora, which repeats a word or phrase at the
start of successive lines, conduplicatio can occur anywhere in the sentence, allowing for greater
flexibility and emphasis. The purpose of this repetition is to draw attention to a particular concept, to
reinforce an argument, or to evoke a specific emotional response from the audience.

An Example of Conduplicatio

Imagine a speaker addressing a crowd on the importance of environmental conservation. They might
say, “The forests are our lungs, the forests are our sanctuary, the forests are our future.” Here, the
repetition of “the forests” serves to underscore the critical role they play in our ecosystem and in our
lives. Each repetition builds upon the previous one, creating a rhythm and urgency that might otherwise
be absent.

Famous Quotes Employing Conduplicatio

We shall fight on the beaches, we shall fight on the landing grounds, we shall
fight in the fields and in the streets, we shall fight in the hills; we shall never
surrender.
Winston Churchill

Churchill’s famous wartime speech is a masterclass in conduplicatio. The repetition of “we shall fight”
creates a relentless cadence, imbuing the speech with determination and resolve. Each repetition
serves to reinforce the message of unwavering resistance, galvanising the British public during a time
of crisis.
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I have a dream that one day this nation will rise up and live out the true meaning
of its creed… 
I have a dream that one day on the red hills of Georgia… 
I have a dream that one day even the state of Mississippi…
Martin Luther King Jr.

King’s iconic “I have a dream” speech uses conduplicatio to paint a vivid picture of hope and equality.
Each repetition of “I have a dream” builds momentum, creating a vision of the future that is both
aspirational and attainable. The device serves to unify his audience, drawing them into a shared dream
of a better world.

This blessed plot, this earth, this realm, this England.
William Shakespeare (Richard II)

In “Richard II,” Shakespeare employs conduplicatio to evoke a sense of pride and patriotism. The
repetition of “this” places emphasis on the unique and cherished nature of England, appealing to the
audience’s sense of national identity and loyalty.

Using Conduplicatio in Business

In the business world, conduplicatio can be a powerful tool for communication and persuasion. When
used effectively, it can help drive home key points, making them more memorable and impactful. For
instance, in a marketing campaign, a brand might use conduplicatio to emphasise its core values:
“Quality in every product, quality in every service, quality in every interaction.” This repetition not only
reinforces the brand’s commitment to quality but also helps to differentiate it from competitors.

In presentations or pitches, conduplicatio can be used to highlight the benefits of a product or service:
“Our solution saves time, our solution saves money, our solution saves resources.” By repeating the
phrase “our solution,” the speaker ensures that the audience’s focus remains on the product being
offered.

How Not to Use Conduplicatio in Business

While conduplicatio can be an effective rhetorical device, it is not without its pitfalls. Overuse or misuse
can lead to redundancy, diluting the message rather than enhancing it. In business communications,
repetition should be purposeful and strategic, not gratuitous or excessive.

For example, in a business report, the repeated use of conduplicatio might come across as verbose or
unprofessional: “The market is changing, the market is evolving, the market is transforming.” Without a
clear purpose or additional context, such repetition may frustrate readers rather than inform them.
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Similarly, in advertising, conduplicatio should be used judiciously. A slogan that relies too heavily on
repetition may become tiresome or annoying, potentially alienating the target audience. The key is to
strike a balance, ensuring that the repetition serves a clear purpose and adds value to the message.

In conclusion, conduplicatio is a versatile and potent rhetorical device that, when used wisely, can
enhance communication in both public speaking and business contexts. By understanding its nuances
and applications, one can harness the power of repetition to captivate audiences, reinforce messages,
and achieve persuasive success.
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