
Symploce

Description

Symploce is a powerful rhetorical device that combines two other techniques: anaphora and
epistrophe. Anaphora involves the repetition of a word or phrase at the beginning of successive
clauses, while epistrophe involves repeating a word or phrase at the end of successive clauses. By
employing both techniques simultaneously, symploce creates a rhythmic and emphatic structure that
enhances the persuasive impact of the message.

To illustrate, consider the phrase: “We will fight for justice; we will fight for equality; we will fight for
freedom.” Here, the repetition of “we will fight” at the beginning of each clause serves as an anaphoric
element, while the concluding ideas reinforce the core message.

Example of Symploce

A classic example of symploce can be found in the speeches of political leaders. For instance, Martin
Luther King Jr. famously stated, “We must learn to live together as brothers or we will perish together
as fools.” In this example, the repetition of “we” at the beginning of the clauses creates a sense of unity
and collective responsibility, while the contrasting outcomes at the end—“brothers” and
“fools”—emphasise the stakes involved.

Famous Quotes Using Symploce

1. “The only thing we have to fear is fear itself.”

This quote from Franklin D. Roosevelt is a striking example of symploce. The repetition of “fear” at both
the beginning and the end of the phrase creates a powerful resonance. Roosevelt’s use of this device
underscores the idea that fear, in itself, is the greatest obstacle to progress. By framing fear as both
the problem and the focus of his message, Roosevelt effectively galvanises his audience to confront
their anxieties.

2. “You can’t have a good life without good health; you can’t have a good society
without good health.”

In this quote, the repetition of “good health” at the end of each clause emphasises its fundamental
importance. The structure of the sentence reinforces the idea that health is the cornerstone of both
individual well-being and societal success. This use of symploce not only highlights the central theme
but also creates a compelling argument for prioritising health in public policy.

3. “Injustice anywhere is a threat to justice everywhere.”
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Martin Luther King Jr. again provides a potent example of symploce. The phrase’s structure, with
“justice” appearing at both the beginning and the end, encapsulates the interconnectedness of justice
across different contexts. King’s use of this device serves to remind his audience that the fight for
justice is universal and that neglecting injustice in one area ultimately endangers justice as a whole.

How to Use Symploce in Business

In the realm of business, symploce can be a potent tool for persuasion and branding. Here are some
strategies for effectively employing this rhetorical device:

1. Crafting Compelling Messages

When creating marketing campaigns or corporate communications, using symploce can help reinforce
key messages. For instance, a company might say, “We deliver quality products; we deliver quality
service; we deliver quality results.” This repetition not only emphasizes the brand’s commitment to
quality but also creates a memorable slogan that resonates with customers.

2. Engaging Presentations

In presentations, symploce can enhance the impact of key points. By repeating a phrase at the start
and end of your statements, you can create a rhythmic flow that keeps your audience engaged. For
example, “Our vision is innovation; our mission is innovation.” This structure not only reinforces the
message but also makes it more likely to stick in the minds of listeners.

3. Building Emotional Connections

Symploce can also be used to evoke emotions and create a sense of urgency. By repeating a phrase
that resonates emotionally, you can connect with your audience on a deeper level. For instance, “We
care for our customers; we care for our community.” This approach not only highlights the company’s
values but also fosters loyalty among customers who share those values.

How Not to Use Symploce in Business

While symploce can be a powerful tool, it’s essential to avoid common pitfalls that can undermine its
effectiveness:

1. Overuse Leading to Redundancy

Using symploce excessively can lead to redundancy, diluting the impact of your message. If every
statement in a presentation or marketing campaign employs this device, it can become monotonous
and lose its persuasive power. Moderation is key; use symploce strategically to highlight critical points
rather than as a default structure.

2. Lack of Clarity
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If the repeated phrases are unclear or overly complex, the intended message may become lost.
Ensure that the phrases you choose to repeat are straightforward and easily understood. If your
audience struggles to grasp the meaning, the effectiveness of symploce will be diminished.

3. Misalignment with Brand Voice

Finally, it’s crucial to ensure that the use of symploce aligns with your brand’s voice and identity. If the
tone feels forced or artificial, it can alienate your audience. Authenticity is vital; use symploce in a way
that feels natural and consistent with your overall messaging strategy.
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